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La población de Puerto Rico 
esta en franco decremento 
y envejeciendo mas 
rápidamente de lo esperado



Total Población 2017E: 3,337,177
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Source: Junta de Planificación, Estimados Poblacionales. U. S. Census Bureau, Intercensal Estimates; International Data Base (IDB) y Population Estimates. * Total 

HH has not been revised. Source: US Census 2015 Est   *Households Update 2013 
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222,266 213,978 206,428 199,345 187,371 181,674 161,514

450,586 436,712 422,799 409,382 387,450 377,101 352,159

224,093 218,637 212,513 205,341 197,931 190,877 182,199

375,800 375,754 374,592 371,661 361,611 363,988
335,328

972,345 953,129 936,456 922,127
899,425 875,244

853,314

929,407 924,443 916,409 907,563
897,602

880,515
880,906

546,711 563,927 582,348 599,667
617,007

623,571
645,887

2010 2011 2012 2013 2014 2015 2016

65+

45 to 64

25 to 44

18 to 24

14 to 17

5 to 13

Under 5

Source: Junta de Planificación, Estimados Poblacionales. U.S. Census Bureau, Intercensal Estimates; International Data 

Base (IDB) y Population Estimates. 

Estimados censo poblacional
2010 a  2016  por grupo de edad

2010 2011 2012 2013 2014 2015 2016

14.7%

6.0%

12.1%

6.0%

10.1%

26.1%

25.0%

4.7%

11.6%

25.0%

25.8%

18.9%

5.3%

9.8%

-40,472
(-10.8%)

-119,031
(-12.2%)

-48,501
(-5.2%)

+99,176
(+18.1%)

Total Población:    -6.1% 
2016 v. 2010

-309,901

-60,752
(-27.4%)

-98,427
(-21.8%)

-41,894
(-18.7%)



Promedio numero personas por familia

3.3 

3.2 3.2 3.2 3.2 3.2 

3.1 3.1 3.1 

3.0 

2.9

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Source:  US Census. 
https://www.census.gov/quickfacts/fact/table/PR/HSG860215#viewtop
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Sin menores en el hogar

11.6% 13.0% 13.4% 13.0% 14.0% 14.0% 14.2% 14.5% 13.4% 13.6% 14.0% 14.6% 15.4%

50.2% 49.9% 50.8% 52.6% 52.7% 52.4% 54.6% 54.3%
52.2% 54.3% 53.9% 55.1% 55.6%

21.6% 21.6% 21.5% 20.6% 19.8% 19.9% 19.2% 19.1%
20.5%

20.4% 20.1% 17.8% 18.1%

16.6% 15.5% 14.3% 13.8% 13.4% 13.7% 12.0% 12.1% 13.9% 11.7% 12.0% 12.5% 10.9%
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# Personas viviendo en el hogar
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Edad Promedio

US Census. Departamento de Salud, Secretaría Auxiliar de Planificación y Desarrollo, División de Análisis Estadístico. Portal INDEX MUNDI. CIA 
World Factbook. Updated July 6, 2016.
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Esperanza de vida
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Sexo por edad 2015

51%

51%

51%

51%

50%

49%

48%

48%

47%

47%

46%

46%

46%

46%

45%

43%

41%

38%

-49%

-49%

-49%

-49%

-50%

-51%

-52%

-52%

-53%

-53%

-54%

-54%

-54%

-54%

-55%

-57%

-59%

-62%

Total

Under 5 years

5 to 9 years

10 to 14 years

15 to 19 years

20 to 24 years

25 to 29 years

30 to 34 years

35 to 39 years

40 to 44 years

45 to 49 years

50 to 54 years

55 to 59 years

60 to 64 years

65 to 69 years

70 to 74 years

75 to 79 years

80 to 84 years

85 years and over

Male Females
US Census. American Factfinder.

Ratio por sexo
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http://www.latinamericanstudies.org/puertorico/births.htm. PH, 13/jun/14, Registro Demográfico 

18 21
28

37
43 46

58 59.4 61.2 64.2 65.4 66.6 67.2 68

1975 1980 1985 1990 1995 1997 2006 2007 2008 2009 2010 2011 2012 2013

% de bebes nacidos de padres no casados

2.7% de los individuos en hogares de 
Puerto Rico en la revisión del Censo 
de 2013 fueron identificados como 

parejas “no casadas”

http://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=ACS_13_5YR_DP02PR&prodType=table 11

http://www.latinamericanstudies.org/puertorico/births.htm


Nacimientos contra muertes 
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42 42
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 Nacimientos (En miles)  Defunciones (En miles)

GDB. Jan 2016 Report.
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Birth and Death Rates

Tasa Natalidad
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Estadísticas demográficas
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“Esto nunca había pasado en la historia demográfica de Puerto Rico. 

Sabíamos que las curvas se iban a cruzar pronto. Se proyectó que iba a 

suceder en el 2017 o 2018, pero nos adelantamos dos años. Y estos 

cambios demográficos en términos socioeconómicos hay que atenderlos con 

urgencia y seriedad porque provocan crisis”, dijo Nancy Vega Ramos, 

directora de Registro Demográfico, al observar que el pico más alto en 

nacimientos en la Isla se produjo en 1945, cuando se registraron más de 
86,000 versus 29,000 muertes.



Tendencias y proyecciones de la población

• Componentes en los cambios población, 2015-16 (Julio)

Componentes

Eventos vitales Nacimientos 31,000

Muertes 28,000

Crecimiento natural 3,000

Migración neta -65,000

Cambio poblacional -62,000

Puerto Rico esta en el lugar #7 en el mundo en total de perdida de población
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Tendencia migratoria
99,901 

87,431

75,988 

42,189 

34,535 
29,308 

35,033 

13,919 

32,367 

39,966 
42,354 

36,883 

27,186 

21,225 22,101 21,698 22,526 

47,400 

Total
2016

Total
2015

Total
2014

Total
2013

Total
2012

Total
2011

Total
2010

Total
2009

Total
2008

Total
2007

Total
2006

Total
2005

Total
2004

Total
2003

Total
2002

Total
2001

Total
2000

1950 -
1954
Ave.

Annual

Inducido por el 
gobierno

Promedio anual: 53,020

END 4 Jan 17, Bureau of Transportation Statistics

Jan-
Sept
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Vistazo a seis 
grupos 

demográficos

• menores 0-17

• Adultos 18-24

• mujeres25-43

• hombres 35-54

• Adultos 55-64

• Adultos 65+ 16



2010 2011 2012 2013 2014 2015

222,314 214,055 205,436 196,550 187,371 181,674

450,614 436,735 420,610 405,054 387,450 377,101

224,108 218,651 211,423 203,125 197,931 190,877

Under 5 5 to 13 14 to 17

897,036
749,652

0-17 loss:  -147,384
Total Pop loss: -247,1261

Menores 0-17
21.6% del total poblacion(-201,173)

Source:  US Census 2015.  END, 25 jun 2015, p.20. MBP.

12-17: Relationship to Head-of-Household
• Son/daughter: 79.8% (Total PR 22.6%)
• Grandchild: 11.1% (2.3%)
• Other: 2.6% (1.1%)
• Spouse: 1.9% (9.4%)
• Head-of-Household 3.4% (62.3%)

Financial Aid Received by HH with minors at home
• MiSalud: 67.2% YTD ‘17 64.5% (55.7%)
• PAN: 58.8% (49.8%)
• None: 20.1% (18.9%)
• WIC: 16.4% (6.7%)
• Social Security: 13.9% (34.8%)
• Plan 8: 5.9% (3.2%)

# of Persons at home in HH with minors at home
• 2-3: 34.9%  (53.7%)
• 4: 37.8%  (20.0%)
• 5+: 27.2%  (12.4%)

Updated 16 January 17 – for whole 2016

Education Level Attained
• Middle School Incomplete: 37.9%
• High School Incomplete: 31.8%
• Middle School complete: 11.5%
• Elementary School complete: 7.8%
• High School diploma: 5.9%
• Elementary School Incomplete: 4.4%

17



Newspaper 
Last 24 Hours 

77%

20%

69% 70%

41%
6%

Social Networks
Last 24 Hours 

Movies
Past Month 

Internet
Last 24 Hours 

Paid TV
Last 24 Hours Outdoor

Last 24 Hours

13%

Radio
Last 24 Hours

3%

6%

Shopper
Last 24 Hours 

44%

Local TV
Last 24 Hours

Magazine 
Past Month

Exposición medios: Poblacion12-17

n: 1,269

Jan 1 – Jul 31, 2017



Adultos 18-24
9.8% del total población (-10.8%)

• Marital Status
• Single:  72.0% (33.6%)

• Living together: 17.5% (11.8%)

• Married:  7.9% (34.9%)

• Divorced/Separated: 2.4% (11.4%)

• Type of Employment
• Student: 34.4%

• Part-time employee:     15.1%

• Unemployed:                  12.1%

• Housewife: 11.5%

• Self-employed:               9.2%

• Full-time employee:      9.3%

• Private Industry emp.:  8.2%

• Sources of income (household)

• Salaried with benefits: 25.0% (21.5%)

• Salaried, no benefits:  22.6% (13.4%)

• Self-employed:  14.9% (11.4%)

• Social security:  14.0% (35.9%)

• Family help: 7.7% (5.5%)

• Government aid:     51.6% (47.1%)  

• Relationship to Head of HH

• Son/Daughter:  59.5%

• Grandchild:  6.8%

• Head of HH:  23.6%

• Spouse: 4.5%

• # of Children
• None:  71.6%
• 1:  16.3%
• 2: 9.5%
• 3:  2.2%
• 4:  0.4%

Updated Jan 16, 2017

• Education Level
Incomplete HS: 6.7% (9.9%)
Complete HS:  48.4% (34.9%)
Inc Bachelors:  26.8% (11.2%)
Bachelors: 7.4% (12.0%)
Post Grad: 0.6% (1.7%)
Technical Course:   6.7% (5.8%)
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78%

14%

57% 74%

35%

35%

Local TV
Last 24 Hours 

Radio
Last 24 Hours Internet

Last 24 Hours 

Paid TV
Last 24 Hours 

Magazine 
Past Month

Shopper
Last 24 Hours

8%

Movies
Past Month

8%

2%

Outdoor
Last 24 Hours 

42%

Social Networks
Last 24 Hours

Newspaper 
Last 24 Hours 

Exposición medios: Poblacion18-24

n: 3,621Jan 1 – Jul 31, 2017



Mujeres 25-34
6.4% del total población (-8.6%)

• Type of employment
• Housewife: 43.7% (PR Total. 23.1%)
• Full-time employee: 15.4% (13.1%)
• Private Industry: 10.8% (7.7%)
• Part-time employee: 12.0% (6.6%)
• Unemployed: 8.6% (7.6%)
• Self-employed: 4.9% (8.4%)
• Student: 5.4% (5.4%)

• Sources of income (household)
• Salaried with benefits: 26.6% (21.5%)
• Salaried, no benefits:  20.5% (13.4%)
• Self-employed:  10.9% (11.4%)
• Food pension: 11.9% (3.8%)
• Social security:  9.7% (35.9%)
• Family help: 8.6% (5.5%)

• Government aid: 60.8% (47.1%)  

• Education-wise, similar to general population
• Complete high school : 38.3% (34.9% )
• Bachelor´s Degree: 21.2%  (12.0%)
• Incomplete bachelor´s: 15.1%  (11.2%)
• Technical course: 11.4% (5.8%)
• Post graduate:  3.0% (1.7%)

• Do not consume alcohol: 56.5%

Better prepared academically, but stay at 
home and receive pensions.

51.7%

69.9%

Updated January 16, 2017
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79%

15%

63% 75%

26%

34%

Local TV
Last 24 Hours 

Radio
Last 24 Hours Internet

Last 24 Hours 

Paid TV
Last 24 Hours 

Magazine 
Past Month

Shopper
Last 24 Hours

18%

Movies
Past Month

11%

3%

Outdoor
Past Week

43%

Social Networks 
Last 24 Hours

Newspaper 
Last 24 Hours 

Exposición medios: Mujeres 25-34

n: 3,621Jan 1 – Jul 31, 2017



• Type of employment
• Full-time employee:  32.2% (total PR: 13.1%)
• Self-employed:  21.7% (8.7%)
• Private Ind. employee:  16.5% (7.7%)
• Part-time employee:  6.7% (6.6%)
• PR Government employee: 7.6%  (3.4%)
• Unemployed:  12.7% (7.6%)
• Student:  0.8% (5.4%)

• Sources of income (household)
• Salaried with benefits: 33.3% (21.5%)
• Self-employed:  22.9% (11.4%)
• Salaried, no benefits:  19.3% (13.4%)
• Social security:  17.9% (35.9%)

• Government aid: 38.4% (47.1%)  

• Education-wise, similar to general population
• Complete high school : 42.3% (34.9% )
• Incomplete bachelor´s: 12.5%  (11.2%)
• Bachelor´s Degree: 15.1%  (12.0%)
• Technical course: 8.3% (5.8%)
• Post graduate:  1.6% (1.7%)

• Do not consume alcohol: 41.3%

Hombres 35-44
5.9% del total población(-12%)

Less prepared academically than women, but
represent the labor force and the self-employed.

84.7%

75.5%

Updated January 16, 2017
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64%

19%

63%

10%

Local TV
Last 24 Hours 

Radio
Last 24 Hours 

Internet
Last 24 Hours 

Paid TV
Last 24 Hours 

Magazine 
Past Week

Shopper
Last 24 Hours

Movies
Past Month

15%

2%

Outdoor
Past Week

51%

Social Networks 
Last 24 Hours

Newspaper 
Last 24 Hours 

58%

36%

5%

Exposición medios: Hombres 35-44

n: 4,597Jan 1 – Jul 31, 2017



• Type of employment
• Housewife:  24.8% (23.1%)
• Retired:  21.8% (15.6%)
• Pensioner:  11.6% (7.6%)
• Disabled:  12.5% (5.4%)
• Self-employed: 8.3% (8.7%)
• Full-time employee: 8.2% (13.1%)
• Unemployed:  7.3% (7.6%)

• Sources of income
• Social Security:  51.6% (35.9%)
• Retirement:  9.2% (5.0%)
• Family help: 4.8% (5.5%)
• Salaried with benefits:  15.4% (21.5%)
• Self-employed: 9.8% (11.4%)
• Salaried, no benefits: 7.4% (13.4%)

• Government aid: 46.4% (47.1%)
• Do not consume alcohol:       66.6%
• Education-wise, similar to general population

• Complete high school : 38.1% (34.9%)
• Incomplete bachelor’s: 7.6% (11.2%)
• Bachelor´s Degree: 12.0% (12.0%)
• Post graduate 2.1% (1.7%)

Adultos 55-64
12.7% del total población(-2.1%)

Best prepared academically, but most stay at home.

23.8%

32.6%

Updated January 16, 2017
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79%

15%

40%

24%

Local TV
Last 24 Hours 

Radio
Last 24 Hours Internet

Last 24 Hours 

Paid TV
P24H 

Magazine 
PW

Shopper
P24H

Movies
PW

16%

3%Outdoor
Past Week

25%

Social 
Networks 

P24H

Newspaper 
Last 24 Hours 

28%

25%

2%

Exposición medios: Población 55-64

n: 5,696Jan 1 – Jul 31, 2017



General
• Expectativa de vida:  79 años (2014)
• Población total: 803,873
• Hombre/Mujer:  44%/56%
Relación con jefe de familia
• Jefe de familia:  85.3%
• Vive con hijo/a: 4.9%
• Vive con parientes: 7.3%
• Vive con otros: 2.5%
Tipo de hogar
• Vive en casa: 61.7%
• Vive en otro, no casa: 38.3%
Status de veterano
• Veterano: 9.0%
Status de incapacidad
• Con algún tipo: 46.7%
• Sin incapacidad alguna: 53.3%

Ingreso del hogar
• Con ingresos: 30.8%
• Media: $27,817
• Con ingreso seguro social: 80.2%
• Ingreso seguro social: $11,977

• Con ingreso seguridad social suplementario: 0.9%
• Ingreso suplementario: $8,313
• Con ingreso asistencia pública: 7.0%
• Ingreso asistencia pública: $2,031
• Con ingreso de retiro: 29.5%
• Ingreso por retiro: $15,622
• Con beneficios cupones, etc.: 40.9%
Do not consume alcohol: 77.3%     

Raúl Figueroa Rodríguez, demógrafo. http://www.slideshare.net/rafigueroa/cambios-en-la-poblacion-de-puerto-rico-y-sus-retos.
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80%

13%

38%

8%

Local TV
Last 24 Hours 

Radio
Last 24 Hours 

Internet
Last 24 Hours 

Paid TV
Last 24 Hours 

Shopper
Last 24 Hours

Movies
Past Week

14%

3%

Outdoor
Past Week

30%

Social 
Networks 

P24H

Newspaper 
Last 24 Hours 

10%

21% 1%

Exposición medios: Población 65+

n: 5,696Jan 1 – Jul 31, 2017

Magazine 
Past Week
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Energía eléctrica



Incidencia de 
tener servicio 

de energía 
eléctrica en el 

hogar 
(provisto por 

AEE)

Dic 29, 2017 - Ene. 
22, 2018

muestra 933

SI 60%

NO 40%

0%

10%

20%

30%

40%

50%

60%

70%

SI NO

Tienen servicio de luz AEE..... Total PR



Total (Dic 29, 
2017 - Ene. 
22, 2018)

muestra 933

SI 60%

NO 40%

SJ-Metro

231

65%

35%
SJ-Sub

153

43%

57%

Caguas

174

48%

52%

Arecibo

87

60%

40%

Ponce

149

65%

34%

Mayaguez

139

76%

23%



Incidencia de tener servicio de energía eléctrica en 
el hogar (provisto por AEE)

Por Nivel de Educación

Total (Dic 29, 2017 - Ene. 22, 
2018)

- HS HS College

933 165 404 363

SI 60% 55% 58% 63%

NO 40% 45% 42% 37%

Por Estilo de Vida High Middle Middle-Low Low

933 107 235 463 128

SI 60% 67% 65% 56% 53%

NO 40% 33% 35% 43% 47%

Por número de 
personas en el hogar

1 2-3 4 5+

933 118 470 202 130

SI 60% 61% 63% 52% 55%

NO 40% 38% 37% 48% 45%



Incidencia de tener servicio de energía eléctrica en 
el hogar (provisto por AEE)

Visitar un Restaurante 
de Servicio Rápido en la 

pasada semana
Si visitó No visitó

933 434 499

SI 60% 61% 58%

NO 40% 39% 42%

Por Status Marital
Total (Dic 29, 2017 -

Ene. 22, 2018)
Married Separated/Divorced Widow/er

Single/never 
married

Living together

933 357 103 78* 269 124

SI 60% 59% 59% 68% 63% 47%

NO 40% 40% 40% 32% 38% 53%

Por incidencia de visitar un 
Restaurante Casual en la 

pasada semana
Si visitó No visitó

933 144 789

SI 60% 72% 57%

NO 40% 27% 43%



Medios 2017         Antes y luego de María
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Objetivos
• Cuantificar el impacto del Huracán 

María en términos de:
• Preparación ciudadanos previo al evento

• Incidencia e impacto de danos 
estructurales 

• Impacto en vidas y presupuestos 

• Cambios en hábitos de compra y de 
consumo

• Consumo de medios

Metodología
• Gaither Omnibus Studio a través del 

campo de MBP
• Entrevistas casa por casa, cara a cara

• Representativa por genero, edad y región

• Adultos 18+

• muestra: 679 entrevistas

• Campo: Oct 15 – 27, 2017

• Margen error: 4% al 95% nivel de 
confianza



1. Daños o perdidas

• 23% reportaron No daños o 
perdidas 

• 58% reportaron Algunos daños 
o perdidas 

• 15% reportaron Serios daños o 
perdidas 

• 4% reportaron Perdidas totales

n: 675. Oct 15 – 27, 2017



5. Utensilios usados en los 
hogares

• 53% Almacenamiento de agua

• 38% Cocinas gas portátiles

• 29% plantas eléctricas

• 23% Reservas de agua

• 11% BBQ para cocinar

• 11% Ninguna

Oct 15 – 27, 2017

n: 674



81% NO tiene intención de cambiar o cancelar n: 674

Aquellos que consideran la opción de cambiar/cancelar : n: 

110

• Cambiarían o cancelarían su teléfono 
celular60%

• Cambiarían o cancelarían su proveedor de 
cable/satelite20%

• Cambiarían o cancelarían su Banco18%
• Cambiarían o cancelarían servicio de 

Internet 16%
• Cambiarían o cancelarían líneas de 

teléfono
13%

• Cambiarían o cancelarían su proveedor de 
seguros3%

7. Considera cambiar o cancelar 
servicios

A raíz del paso del huracán, ¿cuáles de los siguientes servicios, si alguno, considera usted cambiar 
o cancelar contrato con su proveedor actual? 

Oct 15 – 27, 2017



11. Comer fuera de casa– Cambios frecuencia

More frequently
12%

Slightly more frequent
13%

Stay the same
28%

Slightly less frequent 
12%

Less frequently
29%

None
6%

Base: 679



11. Comer fuera de casa– Cambios frecuencia

Base: 679

13.1% 13.8% 10.9% 9.1% 12.5% 9.5% 9.6%
14.7%

22.0%
12.8%

13.6%

5.5%
7.5%

8.4% 11.4%

17.3%

24.4%

16.0%

38.8%

27.3%

28.3% 30.5% 27.3%

28.9%

10.7%

9.6%

8.8%

3.6%

20.8% 16.8% 14.1%

12.9%

23.2%

42.6%

23.1%

54.5%

19.2% 30.5%
30.6%

23.6%

6.0% 5.3% 4.8%
11.7%

4.2% 6.9%
2.2%

SJ-M SJ-Sub Cag Are Pon May No Minors at
Home

Minors at Home

n:  168                 94                  147                 55                 120                 95                333 225

More frequently

Slightly more frequent

Stay the same

Slightly less frequent 

Less frequently

None



12. Hábitos concernientes a 
las marcas

15.3%

8.5%

16.2%

9.1%

2.6%

17.6%

51.0%

Kept buying regular brands

Always found regular brands

Found regular brands occassionally

Rarely found regular brands

Never found regular brands

Bought regular brands and other
brands in supermarket

Bought brands available in
supermarket

Base: 681



63.3%

71.3% 73.4% 75.3% 77.4%

60.6%
63.7% 63.1%

50.0%

33.3%

21.4% 22.1% 22.1%16.5%
13.5% 14.5%

18.0% 17.2%
14.6% 13.6% 15.3%

50.0%

4.1%

1.0%

1.9%
3.7% 3.3% 3.5% 4.2% 4.4%

7.1%
3.3% 2.7%

33.3%

0.8% 2.5% 1.3%

Local TV (Last 24 Hours) Paid TV (Last 24 Hours) Movie Theater (Past Week)

Consumo de medios – Cambios tendencia 
Video 



35.8% 38.3%
42.2% 41.1% 41.8% 39.4% 40.7%

36.0%

16.7%

33.3%

54.4% 53.9%
51.1%

Radio (Last 24 Hours)

Consumo de medios – Cambios tendencia
Audio 
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MBP Consumo de medios
Radio  (ultimas  24 Horas)
2017 - 2018 tendencia semanal

49%

43%41%40%

47%45%46%
41%

44%
41%

47%

37%

44%45%42%44%45%
41%

38%
43%

39%
42%

39%
42%40%

36%
38%

42%41%42%39%41%
36%

54%55%53%

60%
57%

51%51%53%53%54%52%
47%

51%50%49%
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MBP Consumo de medios
Periódicos (ultimas  24 Horas)
2017 - 2018 tendencia semanal
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Visitas Restaurantes



76%

78%

n: 17,107 n: 6,332

Jan - Aug 31, 2017 Oct 15 - Jan 15, 2017

39%

45%

n: 17,107 n: 6,332

Jan - Aug 31, 2017 Oct 15 - Jan 15, 2017

10% 13%

n: 17,107 n: 6,332

Jan - Aug 31, 2017 Oct 15 - Jan 15, 2017
Visito un Restaurante 

de comida rápida

Ayer

Semana pasada

Mes pasado

Ytd Dec. 31, 2016

Jan-Aug 31, 2017 Oct 15,2017-Jan 15, 2018

Jan-Aug 31, 2017

Jan-Aug 31, 2017

Oct 15,2017-Jan 15, 2018

Oct 15,2017-Jan 15, 2018

13%

42%

76%

Ayer Pasada Semana Pasado Mes

Visitó un QSR 
n:27,803



14%
15%

13%

16%

13% 13% 13%

11%

14%

10% 11% 11% 11% 11%
10%

9%

11%

10%

12%

10%

11% 11% 11%

14%

n: 2,296  2,251  2,305  2,337  2,403  2,249  2,339  2,426  2,276  2,329  2,246  2,346  2,225  2,163  2,462  2,112  2,034  2,035  2,154  1,922  769  1,121  2,158  2,117

1/16 2/16 3/16 4/16 5/16 6/16 7/16 8/16 9/16 10/16 11/16 12/16 1/17 2/17 3/17 4/17 5/17 6/17 7/17 8/17 9/17 10/17 11/17 12/17

Colapso del sistema
eléctrico (21 de 

septiembre, 2016)

Visito un Restaurante de comida rápida (Ayer)
Poblacion 12+
(Jan 1, 2016 - Dic 31, 2017)



Incidencia de visita a QSR (Semana pasada)

Por región

39%

28%

42%

53%

37% 37%

49%
45%

43% 43%

52%

39%
42%

51%

QSR's Past Week
Incidence

SJ-Metro SJ-Sub Cag Are Pon May

Pre-Hurricane María Post-Hurricane María
Jan-Aug 31, 2017

n: Total Cat. SJ-M SJ-Sub Cag Are Pon May

Pre-Hurricane 17,107 5,002 2,530 2,493 1,403 3,021 2,658

Post-Hurricane 6,332 1,684 980 1,047 533 1,120 968

Oct 15, 2017 - Jan 15, 2018



11%

9%
10%

11% 11%

14%

11%
10%

QSR's Yesterday
Incidence

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

Incidencia de visita a QSR (ayer) 

Por día de semana
Ytd Jan 1 – Dec 31, 2017

Ytd Jan 1 – Dec 31, 2017

n:  23,272                        3,302                          3,712                          3,388                        3,351                          2,954                          3,030                        3,535



Pop. 12+
QSR Visitors 
(Past Week)

n. 6,332 n. 2,868

Gender
Female 56% 56%

Male 45% 44%

Age

-18 12% 15%

18-34 26% 34%

35-54 29% 30%

55+ 32% 21%

Lifestyle 
Tiers

High 10% 14%

Middle 26% 33%

Middle-Low 50% 45%

Low 15% 8%

Region

SJ Metro 27% 25%

SJ Sub 16% 15%

Caguas 17% 19%

Arecibo 8% 7%

Ponce 18% 17%

Mayagüez 15% 17%

Perfil 

demográfico

Visitantes QSR (ultima 

semana)

Después de María
Oct 15, 2017 – Jan 15, 2018

Mujeres entre 18-34  años de 

NSE medio viviendo en la 

región de Mayagüez o Caguas



Pop. 12+
QSR Visitors 
(Past Week)

Pop. 12+
QSR Visitors 
(Past Week)

n. 17,108 n. 6,724 n. 6,332 n. 2,868

Gender
Female 55% 56% 56% 56%

Male 45% 44% 45% 44%

Age

-18 8% 12% 12% 15%

18-34 24% 32% 26% 34%

35-54 31% 33% 29% 30%

55+ 37% 23% 32% 21%

Lifestyle 
Tiers

High 7% 9% 10% 14%

Middle 19% 24% 26% 33%

Middle-Low 49% 50% 50% 45%

Low 25% 16% 15% 8%

Region

SJ Metro 29% 21% 27% 25%

SJ Sub 15% 16% 16% 15%

Caguas 15% 20% 17% 19%

Arecibo 8% 8% 8% 7%

Ponce 18% 17% 18% 17%

Mayagüez 16% 19% 15% 17%

Perfil demográfico

Visitantes QSR 

(ultima semana)

Antes Huracán María
Jan 1 – Aug 31, 2017

Después Huracán María
Oct 15, 2017 – Jan 15, 2018



Breakfast
6%

Lunch
49%

Snack
5%

Dinner
34%

Late-night
6%

Daypart – Ultimo QSR Visitado (semana pasada)

Antes vs. Después Huracán María

Antes

Breakfast
8%

Lunch
48%

Snack
3%

Dinner
35%

Late-night
6%

Después

n:6,724 n:2,868

Jan 1 – Aug 31,2017 Oct 15,2017 – Jan 15,2018



16%

Visito un Casual Diner (ultima semana)

Antes vs. Después Huracán María

13%
After Hurricane 

María
n:6,338

n:17,107
Before Hurricane María

Jan 1 – Aug 31,2017

Oct 15,2017 – Jan 15,2018



45%

Visito un Casual Diner (pasados 3 meses)

Antes vs. Después Huracán María

49%
After Hurricane 

María
n:6,352

n:17,113
Before Hurricane María

Jan 1 – Aug 31,2017

Oct 15,2017 – Jan 15,2018



5%

36%

2%

51%

6%

3%

31%

3%

58%

6%

Breakfast

Lunch

Snack

Dinner

Late Night

Pre-Hurricane Post-Hurricane
Jan 1 – Aug 31,2017 Oct 15,2017 – Jan 15,2018

Daypart la  ultima visita Casual Diner 

(ultima semana)

n:820
n:1,996



5

59

Conclusiones



Conclusiones

• La población cada vez es menor y cada día envejece mas, hay que 
adaptarse a las necesidades de nuestro consumidor

• La cantidad de personas sin energía eléctrica es casi del 40%, aunque 
este numero varia significativamente por región

• El consumo de medios se vio afectado, siendo la TV la mas afectada 
negativamente, aunque se recupera a niveles del pasado, tan pronto 
se recupera la Luz

• El porcentaje de personas visitando un restaurant de comida rápida y 
de “casual diner” se ha recuperado a los niveles anteriores al Huracán


