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La poblacion de Puerto Rico
esta en franco decremento
y envejeciendo mas
rapidamente de lo esperado
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US: 326,470,500
PR es 1% del Total pob US

Total Poblacién 2017E: 3,33 7,17/
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Estimados censo poblacional

20103 2016 por grupo de edad
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Promedio humero personas por familia

# Personas viviendo en el hogar

3.3
w 3.2 32 3.2 32
il o b A A o °
1 o o
31 31 3.1 . oley 2hs 208 ‘ .
m4
m2-3
5 6 5 6 5 0 5 ° [° 5 ° ° 5 0 5 65 [° 3 ° 0 .1
0
r T T T T T T T T T T 1 % 1 5 1 5 1 5 1 b 6 1 b % 1 A 6 1 b o %

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015
2Q'143Q'144Q'141Q'152Q'153Q '154Q '151Q '162Q '163Q '164Q '161Q '172Q '17

Source: US Census.
https://www.census.gov/quickfacts/fact/table/PR/HSG860215#viewtop
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|Median Age, Female]
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World Factbook. Updated July 6, 2016.

GAITHER

Get Addicted to Knowledge



Esperanza de vida

Rango mundial#44 Expectativa de vida al nacer para las Islas del Caribe

Esperanza de vida
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US Census. American Factfinder.

Sexo por edad 2015
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Por Agencia EFE
06/13/2014 |05:50 p.m.

4E| [ Twitter | G+ Compartir || 0 A As

2.7% de los individuos en hogares de
Puerto Rico en la revision del Censo
de 2013 fueron identificados como

parejas “no casadas”

Gracias a estos datos se sabe que el 47.2 % del afio pasado fueron por cesarea, o que sitia a la isla caribefia como |2
jurisdiccion de EE.UU. con la tasa mas alta en ese renglon. (Archivo)

% de bebes nacidos de padres no casados
642 65.4 66.6 67.2
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http://factfinder.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=ACS_13_5YR_DP02PR&prodType=table 11

http://www.latinamericanstudies.org/puertorico/births.htm. PH, 13/jun/14, Registro Demografico



http://www.latinamericanstudies.org/puertorico/births.htm

Nacimientos contra muertes
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Estadisticas demograficas
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28
o “Esto nunca habia pasado en la historia demografica de Puerto Rico.
Sabiamos que las curvas se iban a cruzar pronto. Se proyecto que iba a
Q, suceder en el 2017 o 2018, pero nos adelantamos dos anos. Y estos

cambios demograficos en términos socioeconomicos hay que atenderlos con
urgencia y seriedad porque provocan crisis”, dijo Nancy Vega Ramos,
directora de Registro Demografico, al observar que el pico mas alto en
nacimientos en la Isla se produjo en 1945, cuando se registraron mas de
86,000 versus 29,000 muertes.
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Tendencias y proyecciones de |la poblacion

 Componentes en los cambios poblacion, 2015-16 (Julio)

Componentes |

Eventos vitales Nacimientos 31,000

Muertes 28,000 o
Crecimiento natural 3,000 ,ﬁ
Migracion neta -65,000
Cambio poblacional -62,000

Puerto Rico esta en el lugar #7 en el mundo en total de perdida de poblacion

"’
5 GAITHER
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Tendencia migratoria

Inducido por el
gobierno
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menores 0-17
Adultos 18-24
mujeres25-43
hombres 35-54
Adultos 55-64
Adultos 65+
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Menores O-17/

21.6% del total poblacion(-201,173)

897,036
749,652

2 8 - 1
2 3
B o
2 4 2 52 61 01 11 4

2010 2011 2012 2013 2014 2015

mUnder5 m5tol1l3 1 14to17
0-17 loss: -147,384

Source: US Census 2015. END, 25 jun 2015, p.20. MBP.

12-17: Relationship to Head-of-Household

* Son/daughter:

* Grandchild: 11.1% (2.3%)
* Other: 2.6% (1.1%)
* Spouse: 1.9% (9.4%)

* Head-of-Household 3.4% (62.3%)

Financial Aid Received by HH with minors at home

+ MiSalud: 67.2% YTD ‘17 64.5% (55.7%)
* PAN: 58.8% (49.8%)
* None: 20.1% (18.9%)
* WIC: 16.4% (6.7%)
* Social Security: 13.9% (34.8%)
* Plan 8: 5.9% (3.2%)

# of Persons at home in HH with minors at home

. 2-3: 34.9% (53.7%)
. 4 37.8% (20.0%)
* 5+ 27.2% (12.4%)
Education Level Attained

* Middle School Incomplete: 37.9%

* High School Incomplete: 31.8%

* Middle School complete: 11.5%

* Elementary School complete: 7.8%

* High School diploma: 5.9%

* Elementary School Incomplete: 4.4%

Updated 16 January 17 — for whole 2016

79.8% (Total PR 22.6%)

& GAITHER
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Exposicion medios: Poblacion12-17

Social Networks
Last 24 Hours

Local TV
Last 24 Hours

69%

Radio
Last 24 Hours

44%

Internet
Last 24 Hours

77%

Magazine
. Past Month
Movies e
Past Month
Shopper
Last 24 Hours
6%

Paid TV
Last 24 Hours

20%

Outdoor
Last 24 Hours

13%

Jan 1-Jul 31, 2017
n: 1,269
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e Marital Status

* Type of Employment

Single: 72.0% (33.6%)
Living together: 17.5% (11.8%)
Married: 7.9% (34.9%)

Divorced/Separated:  2.4% (11.4%)

* Student: 34.4%
* Part-time employee: 15.1%
* Unemployed: 12.1%
* Housewife: 11.5%
* Self-employed: 9.2%
* Full-time employee: 9.3% LAY
* Private IndUStry emp.: 8.2% ° Educa'“on Level ® RelationShip to Head of HH
* Sources of income (household) Incomplete HS: 6.7% (9.9%) * Son/Daughter: 50.5%
. 0 0 . 1A- 0
» Salaried with benefits: 25.0% (21.5%) Complete HS: 48.4% (34.9%) Grandchild: 6.8%
_ _ . . Inc Bachelors: 26.8% (11.2%) « Head of HH: 23.6%
» Salaried, no benefits: 22.6% (13.4%) Bachelors: 7.4% (12.0%) . Spouse: 4.5%
* Self-employed: 14.9% (11.4%) Post Grad: 0.6% (1.7%) S
- Social security: 14.0% (35.9%) Technical Course: 6.7% (5.8%) * #of Children )
. . None: 71.6%
* Family help: 7.7% (5.5%) .1 16.3%
. . 2: 9.5%
« Government aid: 51.6% (47.1%) . 3 > 2%
. . 0
. 4: 0.4%

Updated Jan 16, 2017
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Exposicion medios: Poblacion18-24

Social Networks
Last 24 Hours

/4%

Local TV
Last 24 Hours

57%

Radio
Last 24 Hours

42%

Internet
Last 24 Hours

Jagazine
Past Month
2%
£
~ Newspape
\‘ Last 24 Hours
8%

Shopper R~

Last 24 Hours :
0 ﬁ &
8%

Past Month

Paid TV
Last 24 Hours

14%

Outdoor
Last 24 Hours

35%
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Better prepared academically, but stay at

home and receive pensions.
* Type of employment

*  Housewife: 43.7% (PR Total. 23.1%)
*  Full-time employee: 15.4% (13.1%)
*  Private Industry: 10.8% (7.7%)
*  Part-time employee: 12.0% (6.6%)
*  Unemployed: >1.7% 8.6% (7.6%)
*  Self-employed: 4.9% (8.4%)
e Student: 5.4% (5.4%)
* Sources of income (household)
*  Salaried with benefits: 26.6% (21.5%)
* Salaried, no benefits: gg.99 - 20.5% (13.4%)
*  Self-employed: 10.9% (11.4%)
*  Food pension: 11.9% (3.8%)
*  Social security: 9.7% (35.9%)
*  Family help: 8.6% (5.5%)
* Government aid: 60.8% (47.1%)
* Education-wise, similar to general population
* Complete high school : 38.3% (34.9% )
* Bachelor’s Degree: 21.2% (12.0%)
* Incomplete bachelor’s: 15.1% (11.2%)
* Technical course: 11.4% (5.8%) ‘:—QGAITHER
* Post graduate: 3.0% (1.7%) QLY cevsaccornonicioe
* Do not consume alcohol: 56.5% 21

Updated January 16, 2017



Exposicion medios: Mujeres 25-34

Social Networks
Last 24 Hours

/5%

Local TV
Last 24 Hours

63%

Radio
Last 24 Hours

43%

Magazine

Panth

Internet
Last 24 Hours

Outdoor
Past Week

\_J7”
Jan1-Jul31,2017  n:3621 %G ITHER
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Less prepared academically than women, but
represent the labor force and the self-employed.

* Type of employment

* Full-time employee: 32.2% (total PR: 13.1%)
* Self-employed: 21.7% (8.7%)
* Private Ind. employee: g4 5o, 16.5% (7.7%)
* Part-time employee: 6.7% (6.6%)
* PR Government employee: 7.6% (3.4%)
* Unemployed: 12.7% (7.6%)
* Student: 0.8% (5.4%)
* Sources of income (household)
* Salaried with benefits: 33.3% (21.5%)
Self-employed: 75.5% 22.9% (11.4%)
* Salaried, no benefits: 19.3% (13.4%)
* Social security: 17.9% (35.9%)
* Government aid: 38.4% (47.1%)
* Education-wise, similar to general population
* Complete high school : 42.3% (34.9% )
* Incomplete bachelor’s: 12.5% (11.2%)
* Bachelor’s Degree: 15.1% (12.0%)
* Technical course: 8.3% (5.8%)
* Post graduate: 1.6% (1.7%)
* Do not consume alcohol: 41.3% ‘g—qGAITHER
‘, Get Addicted to Knowledge
23
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Exposicion medios: Hombres 35-44

Internet
Last 24 Hours

63%

Social Networ
Last 24 Hours

58%

Radio

R Local TV
Last 24 Hours aga
51% S

Movies
Past Month

Outdoor
Past Week
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Adultos 55-64

12.7% del total poblacion(-2.1%)

Best prepared academically, but most stay at home.
e Type of employment

* Housewife: 24.8% (23.1%)
* Retired: 21.8% (15.6%)
* Pensioner: 11.6% (7.6%)
* Disabled: 12.5% (5.4%)
* Self-employed: 3% (8.7%)

* Full-time employee: 23_8%{2.2% (13.1%)
* Unemployed: 7.3% (7.6%)

* Sources of income

* Social Security: 51.6% (35.9%)
* Retirement: 9.2% (5.0%)
* Family help: 4.8% (5.5%)
* Salaried with benefits: 5.4% (21.5%)
* Self-employed: 32_6%<r9.8% (11.4%)
« Salaried, no benefits: 7.4% (13.4%)
* Government aid: 46.4% (47.1%)
* Do not consume alcohol:  66.6%
* Education-wise, similar to general population
* Complete high school : 38.1% (34.9%)
* Incomplete bachelor’s: 7.6% (11.2%)
* Bachelor’s Degree: 12.0% (12.0%)
* Post graduate 2.1% (1.7%)

Updated January 16, 2017



Exposicion medios: Poblacién 55-64

Radio
Internet Last 24 Hours

Last 24 Hours 40%

Last 24 Hours

Outdoor
Past Week

Jan 1 Jul 31, 2017 ) GAITHER




Poblacion 65+

18.9% del total Isla (+18.1%)

' Radl Figueroa Ro@tiguez, demagrafo h\tp://www.slideshare.net/rafigueroa/cam

General

* Expectativa de vida:

* Poblacidn total:

* Hombre/Mujer:
Relaciéon con jefe de familia
* Jefe de familia:

* Vive con hijo/a:

* Vive con parientes:

* Vive con otros:

Tipo de hogar

* Vive en casa:

* Vive en otro, no casa:
Status de veterano

* \eterano:

Status de incapacidad

* Con algun tipo:

* Sinincapacidad alguna:

Ingreso del hogar

* Coningresos:

* Media:

* Con ingreso seguro social:
* Ingreso seguro social:

79 anos (2014)

803,873
44%/56%

85.3%
4.9%
7.3%
2.5%

61.7%
38.3%

9.0%

46.7%
53.3%

30.8%
$27,817
80.2%
$11,977

* Coningreso seguridad social suplementario:

* Ingreso suplementario:

* Con ingreso asistencia publica:
* Ingreso asistencia publica:

* Coningreso de retiro:

* Ingreso por retiro:

* Con beneficios cupones, etc.:
Do not consume alcohol:

-la-poblacion-de-puerto-rico-y-sus-retos.

$8,313
7.0%
$2,031
29.5%
$15,622
40.9%
77.3%

0.9%



Exposicion medios: Poblacién 65+

. B

389 M

Movies ' ' '

Past Wee ™

Radio
Last 24 Hours

Newspaper
Last 24 Hours

Outdoor
Past Week

Local TV
Last 24 Hours

Vlagazi
Past Wee

Paid TV
Last 24 Hours

. Social

Networks
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2 Energia eléctrica
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Incidencia de
tener servicio
de energia
eléctrica en el
hogar
(provisto por
AEE)

muestra
|
NO

Dic 29, 2017 - Ene.
22,2018

933
60%
40%

70%

60%

50%

40%

30%

20%

10%

0%

Tienen servicio de luz AEE

SI

Total PR

NO



Total (Dic 29,

2017 - Ene. '
22,2018) Arecibo sJ-Metro
muestra 933 = —
2 60% 60% 65%
ARECIBO SAN JUAN SUB SAN JUAN METRO
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Aguadilla

Isabela 9 go Toa Baja
(2]

v

53

2
3
®
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%
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W
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149
65%
34%
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153
43%
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Caguas

174
48%
52%
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Incidencia de tener servicio de energia eléctrica en
el hogar (provisto por AEE)

Total (Dic 29, 2017 - Ene. 22,

- HS HS College
Por Nivel de Educacion 2018)
933 165 404 363
| 60% 55% 58% 63%
NO 40% 45% 42% 37%
Por Estilo de Vida High Middle Middle-Low Low
933 107 235 463 128
Sl 60% 67% 65% 56% 53%
NO 40% 33% 35% 43% 47%
Por numero de 1 2.3 4 54
personas en el hogar
933 118 470 202 130
Sl 60% 61% 63% 52% 55%

NO 40% 38% 37% 48% 45%



Incidencia de tener servicio de energia eléctrica en

el hogar (provisto por AEE)

Por Status Marital

933
Sl 60%
NO 40%

Por incidencia de visitar un
Restaurante Casual en la
pasada semana

Sl
NO

Visitar un Restaurante
de Servicio Rapido en la
pasada semana

Sl
NO

Total (Dic 29, 2017 -
Ene. 22, 2018)

933
60%
40%

933
60%
40%

Married

Separated/Divorced

357 103
59% 59%
40% 40%

Si visito

144
72%
27%

Si visito

434
61%
39%

Single/never

Widow/er married Living together
78* 269 124
68% 63% 47%
32% 38% 53%

No visito
789
57%
43%

No visito
499
58%

42%
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Objetivos Metodologia .
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e Cuantificar el impacto del Huracan e Gaither Omnibus Studlo a traves deI
Maria en términos de: campo de MBP
A * Preparacion ciudadanos previo al evento * Entrevistas casa por casa, cara a cara
A
‘ | * Incidencia e impacto de danos e Representativa por genero, edad y region
estructurales '
¢/ * Adultos 18+

* Impacto en vidas y presupuestos
 Cambios en habitos de compra y de

muestra: 679 entrevistas

_ = b « Campo: Oct 15 — 27, 2017
™ * Consumo de medios eales. |
\‘2 * Margen error: 4% al 95% nivel de
| confianza ,
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1. Danos o perdidas

* 23% reportaron No dafios o
perdidas

CAROLYN[COLEAUARTIMES NMIALGETTVAIMAGES

* 58% reportaron Algunos dafos
o perdidas

* 15% reportaron Serios dafnos o
perdidas

* 4% reportaron Perdidas totales

n: 675. Oct 15 - 27, 2017




PLANTAS ELEGTRIGAS -

5. Utensilios usados en los
hogares

n: 674

* 53% Almacenamiento de agua
* 38% Cocinas gas portatiles

* 29% plantas eléctricas

* 23% Reservas de agua

* 11% BBQ para cocinar

* 11% Ninguna

Oct 15 -27, 2017

GAITEHER



/. Considera cambiar o cancelar
Serviclos

81% NO tiene intencion de cambiar o cancelar n.67

Aquellos que consideran la opcidon de cambiar/cancelar : n.
110

ambiarian o cancelarian su telefono
celular

amblarian o cancelarian su proveedor de
cable/satelite

Cambiarian o cancelarian su Banco

ambiarian o cancelarian servicio de
Internet

ambiarian o cancelarian lineas de
teléfono

ambiarian o cancelarian su proveedor de

A raiz del paso del huracan, écuales de los siguientes servicios, si alguno, considera usted cambiar GAITHER
o cancelar contrato con su proveedor actual? T




11. Comer fuera de casa— Cambios frecuencia

More frequently |
12%

Slightly more frequent
13%

Less frequently
29%

Stay the same
28%

Slightly less frequent
12%

Base: 679



11. Comer fuera de casa— Cambios frecuencia

None

Less frequently

Slightly less frequent

Stay the same 28.9%
16.0% 57 27.3%
Slightly more frequent - 17.3%
o | :l

More frequently 14.7%

9.5% 9.6%
SJ-M SJ-Sub Are May No Minors at Minors at Home
Home
n: 168 94 147 55 120 95 333 225

Base: 679



12. Habitos concernientes 3

las marcas

Kept buying regular brands

Always found regular brands
Found regular brands occassionally
Rarely found regular brands

Never found regular brands

Bought regular brands and other
brands in supermarket

Bought brands available in
supermarket

Base: 681

T 15.3%
o 85%
T 16.2%
1%

N 2.6%
T 17.6%
b1.0%




Consumo de medios — Cambios tendencia
Video

——Local TV (Last 24 Hours) Paid TV (Last 24 Hours) =——Movie Theater (Past Week)
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Consumo de medios — Cambios tendencia

Audio

e==Radio (Last 24 Hours)

s 42.2%0 e (] ] 94wt 41.8% w3 10/, s 40.7% wty
35,59 38.3% s 36.0%

54.4% === 53 g9
6 53.9% e <1 10



MBP Consumo de medios
TV Local (ultimas 24 Horas)
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LT/0E/TT-LT/VT/TT
LT/€C/TT-LT/LT/TT
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2017 - 2018 tendencia semanal
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February 5, 2017 — January 20, 2018
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4 Visitas Restaurantes

48



Ayer
10% 13%

Visito un Restaurante

Jan-Aug 31, 2017

n: 17,107 n: 6,332
Oct 15,2017-Jan 15, 2018

de comida rapida Semana pasada

45%

Visitd un QSR

n:27,803 o
vtd Dec. 31, 2016 76%

39%

42%

Jan-Aug 31, 2017

n: 17,107 n: 6,332
Oct 15,2017-Jan 15, 2018

Mes pasado
78%

13%

76%

Ayer Pasada Semana Pasado Mes

n: 17,107 n: 6,332

Jan-Aug 31, 2017 Oct 15,2017-Jan 15, 2018



Visito un Restaurante de comida rapida (Ayer)

Poblacion 12+

(Jan 1, 2016 - Dic 31, 2017)

0,

14% 15%
13%
n:2,296 2,251 2,305
1/16 2/16 3/16

16%

2,337
4/16

13%

2,403
5/16

13%

2,249
6/16

13%

2,339
7/16

Colapso del sistema
eléctrico (21 de

septiembre, 2016)

14%
11%

° o 11% 1% 11 11%
2426 2276 | 2329 2246 2346 2225 2,163
8/16  9/16 | 10/16 11/16 12/16 1/17  2/17

10%

9%
2,462 2,112
3/17 4/17

11%

2,034
5/17

12%
10%
2,035 2,154
6/17 7/17

10%

1,922
8/17

11%

769
9/17

14%
11% 11%
1,121 2,158 2,117
10/17 11/17 12/17



Incidencia de visita a QSR (Semana pasada)

Por region

B Post-Hurricane Maria
Oct 15, 2017 - Jan 15, 2018

M Pre-Hurricane Maria
Jan-Aug 31, 2017

53%  [52%

499% 1%

45%

379 39% 37%

QSR's Past Week SJ-Metro SJ-Sub
Incidence
n: TotalCat.| SJ-M SJ-Sub Cag Are Pon May
Pre-Hurricane 17,107| 5,002 2,530 2,493 1,403 3,021 2,658
Post-Hurricane 6,332 1,684 980 1,047 533 1,120 968




Incidencia de visita a QSR (ayer)

Por dia de semana
Ytd Jan 1 - Dec 31, 2017

14%
11% o 11% 11%
107%
996 |||||||| |||||||| ||||||||
QSR's Yesterday Monday Tuesday Wednesday Thursday Friday
Incidence
n: 23,272 3,302 3,712 3,388 3,351 2,954 3,030

Saturday

Ytd Jan 1 - Dec 31, 2017



Después de Maria
Oct 15, 2017 - Jan 15, 2018

QSR Visitors
Pop. 12+
_ °F (Past Week)

n. 6,332 n. 2,868
Female - 56% Mujeres entre %8_—34 anos de
Gender NSE medio viviendo en la
Male 45% 44% ., ..
region de Mayagiiez o Caguas
. -18 12%
Perfil 1834 o
2 g Age
demografico 35-54 20% 30%
i , 5o+ 32% 21%
Visitantes QSR)(uItlma High oo %
sémahna . .
Lifestyle ~ Middle 26% _
Tiers Middle-Low 50% 45%
Low 15% 8%
SJ Metro 27% 25%
SJ Sub 16% 15%
on | U |
Region )
Arecibo 9% 7%
Ponce 18% 17%




Perfil demografico

Visitantes QSR
(ultima semana)

Después Huracan Maria
Oct 15, 2017 — Jan 15, 2018

Pop. 12+ QSR Visitors Pop. 12+ QSR Visitors
(Past Week) (Past Week)
n. 17,108 n. 6,724 n. 6,332 n. 2,868
Gender Female 55%, 56% 56% 56%
Male 45% 44% 45% 44%
e 18-34 24% 26%
35-54 31% 33% 29% 30%
55+ 37% 23% 32% 21%
High 7% 9% 10% 14%
Lifestyle Middle 19% _ 26% _
Tiers Middle-Low 49% 50% 50% 45%
Low 25% 16% 15% 8%
SJ Metro 299% 21% 27% 25%
SJSub 15% 16% 16% 15%
Arecibo 8% 8% 8% 7%
Ponce 18% 17% 18% 17%
Mayagiez 1o [N 15 [N




Daypart - Ultimo QSR Visitado (semana pasada)
Antes vs. Después Huracan Maria

Desgués

Jan1-Aug 31,2017

Oct 15,2017 —Jan 15,2018

n:6,724



Visito un Casual Diner (ultima semana)
Antes vs. Después Huracan Maria

Oct 15,2017 —Jan 15,2018




Visito un Casual Diner (pasados 3 meses)
Antes vs. Después Huracan Maria

‘. Oct 15,2017 — Jan 15,2018




Daypart la ultima visita Casual Diner
(ultima semana)

W Pre-Hurricane ™ Post-Hurricane
Jan 1-Aug 31,2017 Oct 15,2017 —Jan 15,2018

n:1,996
Late Night -g:ﬁ:
Snack '2‘2’/;%’
Breakfast Efy;%

n:820




5 Conclusiones
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Conclusiones

* La poblacion cada vez es menor y cada dia envejece mas, hay que
adaptarse a las necesidades de nuestro consumidor

* La cantidad de personas sin energia eléctrica es casi del 40%, aunque
este numero varia significativamente por region

* El consumo de medios se vio afectado, siendo la TV la mas afectada
negativamente, aunque se recupera a niveles del pasado, tan pronto
se recupera la Luz

* El porcentaje de personas visitando un restaurant de comida rapiday
de “casual diner” se ha recuperado a los niveles anteriores al Huracan



